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1. Olomouc Region in numbers
Geographic Information
 Highest point (1,492m a.s.l.):

  Mount Praděd  
 Lowest point (190m a.s.l.):

   River Morava water level
 Districts:

Olomouc
Prostějov
Přerov
Jeseník
Šumperk



Regions of the Czech Republic



 Area: 5,267 km² (29,858 km² CR, 8th place among 14 regions) 

  Population: 

      636,356 inhabitants (10,512,419 inh. in CR, 6th)

  Population density: 

      121 inhabitants / km2 (133 inh./km2 in CR, 7th)

  Municipalities: 399 (6,253 in CR, 8th)

cities: 30

  Regional capital: 

        Olomouc 

(approx. 100,000 inhabitants)

Olomouc Region in Figures



 Average monthly earnings: 
22,267 CZK (EUR 810, USD 1,113), 12th

(25,128 CZK in CR, EUR 913, USD 1,256)

 Unemployment: 8.9 % (7,3 % in CR, 12th place/14 regions)

 GDP per capita: 

284,457 CZK (EUR 10,344, USD 14,223), 12th (365,955 CZK in CR, EUR 13,307, USD 

18,298) 

 SME´s number: 137,027 (2,692,584 in CR, 9th)

 Large businesses number: 92 (2,153 in CR, 9th)

Economic Data



 Mechanical engineering
 Electrical industry
 Optics and precise mechanics 
 Biotechnologies
 Nanotechnologies
 Food-processing industry
 Construction industries
 Services
 Textile manufacturing and clothing industry

Main Branches of Industry



20,3 km 25 km

27,7 km

Active Business Triangle
    

Olomouc-Prostějov-Přerov

 No. of inhabitants in the area: 
approx. 300,000

 Commuting distance: less then 30 km



2. Strategic development 

Regional development 
strategy of the CR

Policy of teritorial 
development of the CR

Sector strategies – sport, 
Tourism, culture…

Sector strategies- 
Entrepreneurship, education

Regional development 
programs

Principles of teritorial
development

Municipal development
programs

Land use plans
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Independent competence
Decisions made by elected represenatives     

Delegated competence
Decisions made on the basis of law

European Union



Regional bodies

 Determined by the Act on Regions
Defines the role and main responsibilities 

of the regional bodies

 President of the Region
 Regional Council
 Regional Authority of the Region

Director
Departments

Division



Strategic planning – practical use

 Essential condition for the use of EU funding
Region assesses applications for EU subsidies 

from different regional bodies
Assesses the compliance of the projects with 

regional strategies 

 Planning of activities of the Olomouc Region 
and its subordinate organizations

 Planning of development programmes
Focused on municipalities, NGO´s and 

entrepreneurs



Development programmes of 
regional authonomy

 Rural Renewal Programme
 Culture promotion and monument care Programme
 Sport promotion Programme
 Volunteer firefighters promotion programme
 Forest management support programme
 Prevention of social exclusion programme
 Water management fund
 Road safety support programme
 Cycling paths construction programme
 Siginificant projects of the Olomouc Region
 25-thousand CZK contributions



3. Business promotion
Support of Business and SMEs

Direct
 Political 
 Financial: EU funds, STP, BI, 4 clusters, Technological 

parks, Business incubators, Technical education 

Indirect
 Information service: web sites, database, CDs
 Marketing: 

Newsletters, brochures, 
Round tables, workshops, 
Trade fairs, conferences,
Competitions



  Regional Chambre of Commerce www.khkok.cz

  Regional office of CzechInvest www.czechinvest.org/en

  Association of Small and Medium-Sized   
Enterprises and Crafts CZ   www.amsp.cz

  Association of Building Entrepreneurs of the CR  
                                                     
www.sps.cz

  Confederation of Industry of the Czech Republic 
www.spcr.cz/en

  Czech Confederation of Commerce and Tourism 
www.socr.cz/english-info

Institutions Supporting 
Business Development



4. Spas, wellness and tourism

• Olomouc region is famous for its spas and 
wellness facilities

• Spa Priessnitz – founded by Vincenz 
Priessnitz – world-famous balneotherapist 
and founder of the largest spa facility in 
Olomouc Region 

• Other important facilities: 
– Termální lázně Velké Losiny 
– Lázně Teplice nad Bečvou 



4. Spas, wellness and tourism

• Water power plant Dlouhé Stráně 
• Manufactory for hand-made paper 

- Velké Losiny 
• Jeseníky Mountains – one of the cleanest 

climates in the middle Europe 



5. Education 

• Palacký University – established in 1573 

- 8 faculties with 23 000 students 

- Confucius Institute 

- Philosophical faculty - linguistics
• College of Logistics (Přerov), Moravian 

College in Olomouc 
• Bilingual high schools (Olomouc, Šternberk)



6. Environment 

• 2 Landscape protected areas: 
– Jeseníky 
– Litovelské Pomoraví

• Flood prevention: 
– Since 2010 – legislative and financial support for 

flood-prevention measures 



7. Culture and sports  

• Olomouc UNESCO site: 
– Holy Trinity Column

• Flora Olomouc 
– world famous horticulturalist event 

• Over 2000 protected historical sites in 
Olomouc Region 

• Moravian Philharmonic Orchestra 
– Well-known orchestra (established 1945) 



7. Culture and sports 

• National Tennis Center Prostějov 
• Equine Sport Center Olomouc 
• SKI complex Kouty 
• Olomouc Region world-famous athletes: 

- Petra Kvitová – Wimbledon and Fed Cup     
champion 

- Tomáš Berdych – Davis Cup champion 



Thank you for your attention! 

Jiří Rozbořil 
Governor of the Olomouc Region

Regional Authority of the Olomouc Region
Jeremenkova 40a
779 11 Olomouc
Czech Republic

www. kr-olomoucky.cz
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